ECONOMIC

IMPACT

As MPC succeeds, the prosperity we create spreads
widely throughout the economy, positively impacting
our many shareholders, business partners, employees
and neighbors.

Investors
After only one full quarter of operating as an
independent company, our board of directors increased
the quarterly dividend we pay to shareholders by 25
percent, intentionally establishing MPC as a company
focused on sharing our success with those who invest
in our future.
Similarly, MPC’s board also authorized a share buyback of up to $2 billion, which not only returns that
amount of capital to shareholders, but also increases
the value of remaining shares.

Capital expenditures
Refining and marketing are capital-intensive business
activities, and as such, MPC’s operations generate an
enormous amount of economic activity. Construction
of new facilities and upgrading existing plants require
skilled workers and large purchases of materials and
services; our 2011 capital expenditures amounted to
more than $1.3 billion, and our total for the five years
ended Dec. 31, 2011, is almost $9.7 billion.

Payroll and procurement
Although our capital expenditures are significant, they
are dwarfed by the amount of money MPC injects into
the economy in order to keep its operations running
smoothly and efficiently every day. For example, our
investment in recruiting and retaining top-notch
employees includes competitive compensation: our
payroll was more than $1.1 billion in 2011. Our fiveyear total for payroll expenditures amounts to $5.4
billion through year-end 2011.
In addition to our investment in people, MPC’s
operations require purchases of thousands of goods
and services on a daily basis. From the crude oil
and other feedstocks that we process into fuels,
to office furniture and computers, to electricity
and communications services, our procurement
expenditures amounted to more than $75 billion in
2011. Our five-year total adds up to more than $300
billion spent with thousands of businesses.

Taxes
A Marathon sign is installed at a newly branded station
in Kentucky.

At the same time, our operations generate significant
tax revenue for federal, state and local governments.
Income taxes on MPC’s 2011 earnings amounted to
more than $1.3 billion for these levels of government,
and the fuels we sold generated another $5.1 billion
in consumer excise taxes, which we are required to
collect from customers and remit to the federal and
state governments. MPC also pays other taxes and fees
to federal, state and local government entities.
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Dividends paid

Second Half 2011: $160 million

Why it matters

Paying dividends is one of the primary ways we
return capital to our shareholders, and therefore is a
factor that investors weigh when deciding whether
to purchase MPC stock. We regard stockholders as
investors in our future, and as such, we carefully
consider how to share our success with them.

How we improve
MPC is committed to returning capital to shareholders
in a way that balances our need for liquidity and
our desire to share our financial success with
shareholders. After only one full quarter of operating
as an independent company, MPC’s board of directors
increased the company’s dividend by 25 percent. The
dividend, as well as other methods of returning capital
to shareholders, will be regularly evaluated by the
board to optimize its balance.

COMPANY OWNERSHIP
MPC is owned by its shareholders, which include
a broad range of investors. MPC shareholders are
individuals as well as large and small institutions such
as mutual funds, pension funds, banks, insurance
companies, endowment funds and others. Directors
and executive officers of MPC, on a combined basis,
own less than one percent of MPC stock.*

Capital expenditures
Millions of Dollars
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Why it matters
MPC’s capital expenditures represent major investments
in our ability to remain competitive, and also represent
large injections of capital into communities where
these investments are taking place. These typically take
the form of workers hired, materials procured, services
contracted and more.

How we improve
Our capital expenditures fluctuate based on a variety
of factors, including how many strategic investments
we are making in our existing assets and whether we
are acquiring additional assets, such as the convenience
stores we purchased in 2011 to integrate into our sevenstate Speedway retail network. We are committed to
ensuring that shareholders, employees and neighbors of
our many facilities are aware of our capital expenditures
by continuing to report these numbers as they are
presented in this publication.

Why it matters

We conduct our business for the benefit of all
those who own MPC, and we believe that our many
stakeholder groups should be informed about our
ownership.

How we improve

We are committed to transparency and will continue
to report on our ownership, including the level of
ownership by MPC directors and executive officers.
* Information regarding the ownership of MPC stock by our directors and
executive officers may be found under the heading “Security Ownership
of Directors and Executive Officers” in our Proxy Statement for the 2012
Annual Meeting of Shareholders, as filed with the Securities and Exchange
Commission.
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Above: Construction on the Detroit Heavy Oil Upgrade Project.
Below: MPC officers and members of the board of directors after the
company’s bell-ringing at the New York Stock Exchange.

Payroll*

TOTAL EXPENDITURES*
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*Includes capital expenditure items and payroll.

Why it matters

Why it matters

MPC is committed to recruiting and retaining the best
workers available, and offers a compensation package
that includes competitive pay as a primary component.
Our payroll amount also represents a significant
investment in the communities where our employees
live and work, given the businesses they patronize for
the goods and services of their daily lives.

From crude oil to valves, and from advertising to
employee benefits, MPC spends billions of dollars each
month to keep the business operating effectively.
We report this amount because we believe our
stakeholders – shareholders, customers, neighbors
and employees – should have an idea of the financial
resources required to run our business. We also believe
it’s important to illustrate that when MPC is successful
and thriving, it results in a significant multiplier effect
in the broader economy.

How we improve
We continually evaluate our compensation relative
to our competitors and the industries from which we
draw our people.

How we improve
MPC works to minimize its expenses responsibly
within the framework of its operational requirements.
However, the refining and marketing business typically
requires significant expenditures on an ongoing basis
to remain competitive in terms of safety, technology,
security, energy efficiency, operational expertise and
many other categories.

Left: The Garyville, La., refinery. Below: A Speedway store in Columbus, Ohio.
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Procurement spending with MWBEs*

Income tax EXPENSES
Millions of Dollars
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*Includes discretionary and non-discretionary spending with minorityand women-owned business enterprises (MWBEs). MWBE spending
amounts are included in the Total Expenditures amounts (also reported
in this section), so these amounts are a subset of, and not in addition to,
the Total Expenditures.

Why it matters
MPC is committed to building a diverse base of
suppliers that reflect the communities to which we
belong. This not only strengthens the communities
where our employees live and work, but also allows
us to benefit from the business advantages that come
from a broader base of competitive suppliers – the
innovative solutions and new perspectives that emerge
from varied backgrounds. Toward achieving this goal,
we measure the amount of procurement spending with
minority- and women-owned business enterprises
(MWBEs) as one indicator of our supplier diversity.

How we improve

A supplier diversity manager in MPC’s Global
Procurement organization oversees the company’s
commitment to ensuring a diverse base of suppliers.
In addition to a network of internal supplier diversity
advocates within Procurement and various other
organizations throughout the company, we maintain a
web-based portal for MWBEs to register as potential
suppliers. This connects them to an online tool that
we use to solicit bids from registered suppliers. We
work with specialized agencies – such as the National
Minority Supplier Development Council, the Women’s
Business Enterprise National Council and the U.S.
Small Business Administration – to certify businesses
as MWBEs.

Left: A worker at Everbrite, an MWBE that manufactures most Marathon
brand signage. Right: An Everbrite employee receives an MPC supplier award.
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Why it matters
When MPC prospers, the federal and state
governments, and the towns, cities, counties and
parishes where MPC facilities operate, benefit from
revenues for their priorities.

How we improve
MPC is committed to ensuring transparency in the
amount of its income tax expenses, as presented in
this publication.

Consumer excise taxes REMITTED
Billions of Dollars
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Why it matters
MPC is required by law to collect state and federal
excise taxes on fuels we sell to consumers, and remit
these taxes to the relevant government entities. We
report this amount because it represents a significant
portion of the price consumers pay for their fuel; as of
January 2012, state and federal excise taxes averaged
about $0.49 per gallon of gasoline, according to the
American Petroleum Institute.

How we improve
We are committed to ensuring transparency in the
amount of excise tax we collect from consumers
and remit to the federal and state governments, as
presented in this publication.

