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Marathon Petroleum Corporation Overview
Marathon Petroleum Corporation
(MPC) is the nation’s third-largest
refiner. With geographically and
strategically aligned operations
across the entire downstream value
chain, MPC is an industry leader
emphasizing safe and reliable
operations. The company’s extensive
transportation and distribution assets
and operations are distinguishing
factors that separate it from other
refining and marketing companies.
This extensive logistical system
allows MPC to optimize the supply of
crude oil and other feedstocks into
its approximately 1.8 million barrels
per calendar day crude oil refining
system and the distribution of refined
products produced in these refineries.
MPC markets through two strong
retail brand names: Speedway®
and Marathon®. Speedway owns
and operates the nation’s secondlargest convenience store chain, with
approximately 2,770 locations
in 22 states.

The Marathon brand is an
established motor fuel brand in the
Midwest and Southeast regions of
the U.S., and is available through
approximately 5,400 independently
owned and operated retail outlets in
19 states. Through these brands and
our wholesale business, MPC is a
significant supplier in its market area.
MPC serves the Midwest,
Northeast, East Coast, Southeast,
and Gulf Coast as a petroleum
products marketer, with 79 owned
and operated light product and
asphalt terminals. MPC owns, leases
or has ownership interests in about
8,400 miles of pipeline.
With a long history dating back to
the earliest years of the oil industry,
MPC and its nearly 45,440 employees
are focused on delivering value to our
stakeholders and customers and look
forward to continued success.

Editor’s Note: The information in this publication is current through June 30, 2016, unless otherwise noted. All volumes are net sales.

